ABSTRACT:This article is an exploratory study to identify discrete factors which predict the way in which adolescents are likely to communicate about birth control after receiving information from a mass medium is described. First, we discuss styles of interacting with others regarding information from mass media which have been described in previous research. Five styles are identified: media-oriented, peer-oriented, home-oriented, professionally-oriented, and multi-source oriented. Next 
For the home-oriented style, we see that self-esteem, giving advice about sex, and rules regarding behavior on dates make the greatest contribution to calculating the discriminant score for that group. The style is associated with high self-esteem, giving little advice about sex, and having rules about how to behave on dates.
For the peer-oriented style, race, self-esteem (pride), and social competency (popularity in school) make the greatest contribution. Adolescents with this style are more likely to be white, relatively low in self-esteem, and somewhat high in popularity at school. For the media-oriented style, social competency (popularity in school), and seeking birth control information make the greatest contribution. Adolescents with this style are more likely to feel that they are unpopular in school and are very unlikely to seek birth control information. None 
